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ISSUE DATE:
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DEADLINE FOR PROPONENT ENQUIRIES:
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DEADLINE FOR ISSUING ADDENDA
& RESPONSES TO PROPONENT ENQUIRIES:

Tuesday, October 24, 2017
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Monday, October 30, 2017 no than 3:00 pm
ET (Toronto Local time)

INTERVIEW PERIOD

Week of Monday, November 27, 2017 or
Monday, December 1, 2017
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DISCLAIMER
The Canadian Partnership Against Cancer disclaims responsibility for all warranties and conditions with
regard to electronic files and any contents thereof. The Partnership makes no guarantee or representation
that electronic files are error-free, nor compatible with recipient’s systems, nor free from viruses. The
Partnership will not be held responsible for any problems or injuries that arise including, but not limited
to, the reliability or safety, of the use of its electronic files, in whole or in part.

About the Partnership
As the steward of the Canadian Strategy for Cancer Control, the Partnership works with partners to
reduce the burden of cancer on Canadians. Our partner network – cancer agencies, health system
leaders and experts, and people affected by cancer – brings a wide variety of expertise to every aspect
of our work. After 10 years of collaboration, we are accelerating work that improves the effectiveness
and efficiency of the cancer control system, aligning shared priorities and mobilizing positive change
across the cancer continuum.
From 2017-2022, our work is organized under five themes in our Strategic Plan: quality, equity, seamless
patient experience, maximize data impact, sustainable system. The Partnership continues to support the
work of the collective cancer community in achieving our shared 30-year goals: a future in which fewer
people get cancer, fewer die from cancer and those living with the disease have a better quality of life.
The Partnership was created by the federal government in 2006 to move the Strategy into action and
receives ongoing funding from Health Canada to continue leading the Strategy with partners from across
Canada. Visit www.partnershipagainstcancer.ca.
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1.0

OBJECTIVE

The Canadian Partnership against Cancer (“the Partnership”) requires a range of graphic design and/or
creative services (“Services”), as set out below, for various print and digital projects. To facilitate this,
the Partnership is looking to enter into a Supply Arrangement (SA) with qualified vendors to provide
Services up to December 29, 2024 on a non-exclusive project basis. The Partnership is seeking
submissions (Proposal) from companies with established capabilities and a proven track record in:
•
•
•
•
•

Developing strategic solutions based on communications objectives
Creative concept development
Layout
Data visualizations
Production of final printed or digital art

This competitive process will result in successful Proponents becoming pre-qualified vendors through
receipt of a SA from the Partnership. These SAs do not constitute an agreement/contract and do not
guarantee a volume of work. When a need for Services arises, the Partnership will enter into a contract
with the pre-qualified vendor of its choice to complete the required work.
The Partnership is looking to enter into SAs with qualified graphic design agencies for a period of three
(3) years, less a day, with an option to extend and/or renew for two (2) additional, two (2) year terms at
the Partnership’s discretion, starting on January 1, 2018.
The scope of each request and deadline for completion will be mutually agreed upon in advance by both
the Partnership and the successful Proponent(s).
The purpose of engaging in this process is to minimize submission requirements for pre-qualified
Proponents, when a need arises, so that the Proponent can respond as quickly as possible and the
Partnership can expedite the contract process accordingly.
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2.0

TIMELINES

The Partnership requires that this arrangement be available until December 29, 2024 Successful
Proponent(s) to start providing these services on January 1, 2018.
RFSQ Timeline:
ISSUE DATE:

Tuesday, September 26, 2017

DEADLINE FOR PROPONENT ENQUIRIES:

Friday, October 20, 2017 at 5:00 p.m. ET

DEADLINE FOR ISSUING ADDENDA
& RESPONSES TO PROPONENT ENQUIRIES:

Tuesday, October 24, 2017

PROPOSAL SUBMISSION DEADLINE:

Monday, October 30, 2017 no than 3:00 pm
ET (Toronto Local time)

INTERVIEW PERIOD

Week of Monday, November 27, 2017 or
Monday, December 1, 2017

3.0

SUPPLY ARRANGEMENTS

For requirements valued at less than $25,000, the Partnership may engage any one of the pre-qualified
Proponents without going through a competitive process, as this falls within the Partnership’s approved
procurement policy for single sourcing.
For requirements valued at more than $25,000, pre-qualified Proponents will be invited to submit a
quote with the ability to meet the timelines described. The Partnership will not engage Proponents
outside of the pre-qualified Proponents unless; the pre-qualified Proponents are unable to provide the
required service.

4.0

REQUIREMENTS

Pre-qualified Proponents will work with various departments across the organization and should
demonstrate their ability to:
i.
work collaboratively with a wide range of perspectives e.g. executives, researchers,
statisticians, clinicians, Indigenous audiences;
ii.
ability to translate the Partnership’s needs and complex health content into a professional
and appealing graphical representation that is consistent with the organization’s visual
identity; and
iii.
Demonstrate outstanding client service, work flow, quality control and budget control
systems.
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Pre-qualified Proponents will have the following (Mandatory Requirements):
i.
ii.

iii.

iv.
v.
vi.
vii.
viii.
ix.

Minimum 5 years’ experience for senior staff/creative director;
Demonstrated experience producing the following for professional audiences and the
general public:
a. Publications (digital or print): brochures, reports, advertisements
b. Digital media: web banners, digital advertisements, e-newsletters, interactive PDFs,
PowerPoint presentations, web ready images
c. Visual images: data visualization and infographics, graphs, tables
d. Collateral materials: exhibits and displays, posters, signs and banners
Required resources such as graphic and web designers, illustrators, photographers, prepress/print production management, writers, proof readers, software tools;
Experience in working with and manipulating scientific data from a broad range of sources
(e.g., SAS Graph files, Excel data tables), and translating it into an image or infographic;
Experience in working with and interpreting qualitative data (e.g. transcripts, summaries,
themes), and translating it into an image or infographic;
Ability to incorporate graphs and written content into an integrated designed template;
Ability to produce materials in English and French;
Ability to ensure Partnership has ownership and rights usage for all purchased materials (ie:
photos);
Ability to coordinate various types of printing e.g. digital printing, offset printing, binding,
laminating etc.

Value-Add Services:
x.
xi.
xii.

Understanding and/or expertise in User Centered Design
Designing and producing materials for Indigenous organizations or audiences
Ability to coordinate mailing services on behalf of the Partnership

Submissions should include:
I.
II.
III.
IV.
V.
VI.

Cover letter introducing their company, company structure and ownership
Location and years of operation
Number of employees and level of experience of key team members (resumes and/or
biography)
Identify the main contact(s) that will manage the work with the Partnership
List of relevant projects completed in the last three (3) years including Name of Client
Three (3) key references. References should be for previous projects completed within the last
three (3) years, included with Appendix B
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VII.
VIII.

IX.
X.
XI.

5.0

Service offerings
Fixed hourly rate (s) for the services provided for the initial term of three (3) years, less a day.
Fixed hourly rate (s) may be reviewed pending extension approval for two (2) optional two (2)
year extensions.
Outline of typical Project Process including estimated average turnaround time
Fully detailed quality control and proofing procedures
Provide five (5) print and five (5) web/digital work samples for a total of ten (10) samples of
work completed after January 1, 2015 for similar organizations with a case study description
(Appendix A) of the project’s objectives, processes and results. Also include a price range for the
project, including design, photography and illustration, and project management. (For web
examples, please provide link to website).

PROCESS

The Partnership may pre-qualify up to five (5) Proponents to provide graphic design and creative
services.
If the Partnership decides that additional Proponents are needed, an amendment to this RFSQ will be
posted and new Proponents will have the opportunity to submit the required documents to be prequalified. This will have no impact on the Proponents that are already pre-qualified.
The Partnership retains the right to negotiate with Proponents on any procurement.
Proponents may be removed from the pre-qualified list for any of the following reasons:
I.
Intentionally submitting misleading or false information
II.
Not declaring any known conflict of interest
III.
Failing to meet all the qualifications requirements and the Partnership’s terms and conditions
IV.
The Partnership has documented at least three instances of poor client satisfaction for services
that were provided by the contracted Proponent
V.
Late in completing 2 projects
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6.0

PROPOSAL EVALUATION

Proposals will be reviewed in three stages. The first stage involves meeting the Mandatory
Requirements.
Stage 1 Mandatory Evaluation
At Stage 1 each Proposal will “Pass” or “Fail”, in whole or in part, based on whether or not it meets
the Mandatory Proposal Requirements. Proposals that do not comply substantially with all of the
Mandatory Proposal Requirements may, subject to the express and implied reserved rights of the
Partnership, may be disqualified and not be evaluated further.
Stage 2 Technical Evaluation
The second stage involves reviewing submissions based on the evaluation criteria and weightings
identified below. The Partnership will shortlist the top scoring Proposals and their respective
Proponent organizations will be invited to an interview at the Partnership offices. Interviews to be
scheduled, at a time that is convenient for the Partnership.
Criteria
Qualifications and experience of the Proponent organization
• Proponents must provide ten (10) samples of work:
o Five (5) print and five (5) web/digital samples
o Demonstrating an engaging, creative approach to
the communication challenges via choice of media
and creative design work
o Completed after January 1, 2015
o Demonstrating relevancy and diversity of samples
o Case study description outlining situation
 Communications objectives
 Key audiences
 Evaluation of results
 High-level budget breakdown
• Demonstrated ability to provide one or more Value-Add
services
Qualifications and experience of key members of the proposed
team
• Proposed team, key contact
• Years of relevant experience
• Previous client work or relevant work experience

Weighting
25%
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15%

Quality of the proposed approach and (adequacy of project
team structure, work plan, client engagement, reporting and
controls, likelihood of timely delivery)
• Explanation of project work approach
• Weighting and make up of team
• Approach to client management
• Approach to success measures
Interviews
• Strong understanding of the Partnership’s needs
demonstrated in response to design challenge
• Client Management/Project Work approach
• Overall team and approach chemistry and fit

10%

25%

Stage 3 Price/cost models
Price/cost models*
- Hourly rate for senior staff/creative director
- Hourly rate for graphic designers (page layout)
- Concept development
- Project management
- Print management fees

25%

*All third party and out of pocket expenditures should be invoiced to the Partnership at “net” cost.
The top scoring Proponents will be invited to make a presentation to demonstrate their firm’s
professional services and capabilities in support of the Partnership’s mandate and strategic objectives.
Proponents may be required to clarify and/or expand on information contained in the written proposals.
Notwithstanding the foregoing, the Partnership, in its sole discretion, will determine the number of
presentations to be held, and which Proponents may be invited to make a presentation. Further, the
Partnership reserves the right to cancel the presentation stage, at its sole discretion, and to advance to
the negotiation stage.
Proponents located outside of the GTA may make their presentation via WebEx or Skype for Business.
Proponents will be asked to speak about their experience, risk mitigation strategies, approach to
keeping within budget and meeting strict/tight timelines, service level, and quality assurance. All
proposed team members should be present at the meeting. Based on the presentation, the Partnership
may adjust the ratings for the evaluation criteria noted above.
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7.0

SUBMISSION INSTRUCTIONS

Proponents must submit six (6) printed hard copies of their submission with original signatures, packaged
in a sealed envelope and labelled with the Proponent’s name and address, delivered to the address below
before the Proposal Submission Deadline:
Canadian Partnership Against Cancer Corporation
1 University Ave, Suite 300
Toronto, ON M5J 2P1
Attention: Teresa DeFrenza
Proponents should also submit one electronic copy in Microsoft Word format or portable document
format (PDF), sent by e-mail to the e-mail address shown below before the Proposal Submission
Deadline.
E-mail: procurement@partnershipagainstcancer.ca
Proposals submitted in any other manner may not be accepted.

8.0

NO CONTRACTUAL OR LEGAL OBLIGATIONS

The RFSQ document is not intended to constitute, or be interpreted as, a call for tenders or proposals,
and the submission of a Proposal is not intended to create any contractual or other legal obligations or
duties whatsoever owed to any Proponent or Potential Proponent by the Partnership. Without
restricting the generality of the foregoing, no contractual relations shall exist between The Partnership
and any Proponent as a result of this RFSQ until the execution of an Agreement/Contract with that
Proponent, except for any waivers, releases, exclusions or limitations of liability, confidentiality and/or
indemnity obligations or other covenants or agreements made, given or accepted by Proponent In the
Form of Proposal or otherwise in connection with this RFSQ process.

9.0

COMMUNICATIONS DURING RFSQ PROCESS

All communications related to this RFSQ are to be in writing, should indicate the RFSQ # SQ341-2017-01,
and should be directed only to the Procurement Contact designated in Section 7.0 of this RFSQ.
Questions should be directed to Teresa DeFrenza at procurement@partnershipagainstcancer.ca
The Partnership shall answer all requests for clarification by a written Question and Answer Series. The
Partnership may also issue written clarifications, on its own initiative as it deems necessary, by way of
written Addendum. All Question and Answer Series and Addenda shall be made available on the
Partnership’s website, Biddingo and/or MERX. The Partnership shall not be responsible for any
instructions or information given to any Proponent or Potential Proponent unless given through a
written Question and Answer Series or by written Addendum.
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10.0 RIGHT TO AMEND OR TERMINATE RFSQ PROCESS
The Partnership will not award a Contract under this process and reserves the right to amend by
Addendum any term of the RFSQ Documents or to terminate this RFSQ process at any time, without
reasons.

11.0 NO GUARANTEE OF VOLUME OF WORK OR EXCLUSIVITY OF
AGREEMENT
The Partnership makes no guarantee of the value or volume of work to be assigned to any Proponent.
Any Agreement executed with a selected Proponent will not be an exclusive contract for the provision of
the described services and deliverables. The Partnership may contract with others for the same or
similar services and deliverables to those described in this RFSQ or may obtain the same or similar
services and deliverables internally. The Partnership does not guarantee that work will be evenly
divided between successful Proponents.

12.0 RFSQ PROPOSAL PREPARATION COSTS
The Partnership is not responsible to pay any costs or expenses incurred by any Proponent or Potential
Proponent in preparing its Proposal or otherwise in participating in this RFSQ process. The participation
in this RFSQ process is at Proponent’s or Potential Proponent’s sole risk and cost.

13.0 DISCLOSURE OF INFORMATION
Any confidential information supplied to the Partnership may be disclosed by the organization where it
is obliged to do so under the Freedom of Information and Privacy Protection Act (FIPPA), by an order of
a court or tribunal or otherwise required at law.

14.0 TERMS AND CONDITIONS
All provisions of this RFSQ and all resulting agreements from the second phase (provision of a quote) of
this process is subject to the Partnership’s Terms and Conditions (Appendix D) as attached to this RFSQ.
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Appendix A – Work Sample Details
Name of
Client/Organization

Case Study Description of Project

Range of Costs

Print work sample

Print work sample

Print work sample

Print work sample

Print work sample

Web/Digital work sample

Web/Digital work sample

Web/Digital work sample

Web/Digital work sample

Web/Digital work sample
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Appendix B - Reference Form
Each Proponent must provide references from three (3) different clients (excluding the Partnership) to
whom each candidate proposed for a key role has provided services within the last three (3) years in a
role similar to that set out for the candidate in your submission.
Please include in your submission a separate copy of this part of the reference form for each
candidate proposed for each key role set out in the Proposal.
Name of Candidate:
Proposed Role:

Reference #1
Company Name:
Company Address:
Contact Name:
Contact Title:
Email Address:
Contact Telephone Number:
Date Work Undertaken:
Nature of Assignment:
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Reference #2

Company Name:
Company Address:
Contact Name:
Contact Title:
Email Address:
Contact Telephone Number:
Date Work Undertaken:
Nature of Assignment:

Reference #3
Company Name:
Company Address:
Contact Name:
Contact Title:
Email Address:
Contact Telephone Number:
Date Work Undertaken:
Nature of Assignment:
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Appendix C – Financial Proposal
The Proponent must not amend this Form in any way other than by providing the requested
information. This form must be completed, signed and submitted as part of the Proponent’s Proposal.
To the Canadian Partnership Against Cancer:
1.

Proponent Information

The full legal name of the Proponent is:__________________________________________________
Any other relevant name under which the Proponent carries on business is:
__________________________________________________________________________________
The jurisdiction under which the Proponent is governed is:___________________________________
The name, address, telephone, facsimile number and e-mail address of the contact person for the
Proponent is:
__________________________________________________________________________________
The Proponent is:
Proponents must select one of the following choices (Please include the HST #, where applicable).
an individual
a sole proprietorship
a corporation
a partnership
a joint venture
an incorporated consortium
a consortium that is a partnership
other legally recognized entity: {Specify type or state "N/A".}

SQ #SQ341-2017-01 – Graphic Design Services
Issued Tuesday, September 26, 2017
15

The Proponent has carefully examined the RFSQ documents and has a clear and comprehensive
knowledge of the Deliverables required under the RFSQ. By making this submission, the Proponent
agrees and consents to the terms, conditions and provisions of the RFSQ.
2. Forms
(a) The Proponent encloses herewith as part of the Proposal, the mandatory forms set out below:
MANDATORY FORMS:

Yes

Page

Financial Proposal (Appendix C )
References (Appendix B)
Work Samples Details (Appendix A)

3. Addenda
The Proponent is deemed to have read and accepted all Addenda issued by the Partnership prior to
the Proposal Submission Deadline. The onus remains on the Proponent to make any necessary
amendments to the Proposal based on the Addenda. The Proponent confirms that it has received the
following Addenda:
{List Addenda numbers or, if no Addenda were issued, state “None”.}

4. Proposal Validity
The Proponent agrees that its Proposal shall be valid for 90 days following the Proposal Submission
Deadline.
5. Conflict of Interest
The Proponent, by submitting the Proposal, confirms that to its best knowledge and belief no actual or
potential Conflict of Interest exists with respect to the submission of the Proposal or performance of
the contemplated Agreement other than those disclosed in this Form of Offer. Where the Partnership
discovers a Proponent’s failure to disclose all actual or potential Conflicts of Interest, the Partnership
may disqualify the Proponent or terminate any Agreement awarded to that Proponent as a result of
this procurement process.
Conflict of Interest includes, but is not limited to, any situation or circumstance where:
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a) in relation to the RFSQ process, the Proponent has an unfair advantage or engages in conduct,
directly or indirectly, that may give it an unfair advantage, including but not limited to
i.
having or having access to information in the preparation of its Proposal that is
confidential to the Partnership and not available to other Proponents;
ii.
communicating with any person with a view to influencing preferred treatment in the
RFSQ process; or
iii.
engaging in conduct that compromises or could be seen to compromise the integrity
of the RFSQ process and render that process non-competitive and unfair; or
b) in relation to the performance of its contractual obligations under the Agreement, the
Proponent’s other commitments, relationships or financial interests
i.
could or could be seen to exercise an improper influence over the objective, unbiased
and impartial exercise of its independent judgment; or
ii.
could or could be seen to compromise, impair or be incompatible with the effective
performance of its contractual obligations;
Proponents must choose one of the following two options.
The Proponent declares that: (1) there was no Conflict of Interest in preparing its Proposal; and
(2) there is no foreseeable Conflict of Interest in performing the contractual obligations
contemplated in the RFSQ.
OR
The Proponent declares that there is an actual or potential Conflict of Interest relating to the
preparation of its Proposal, and/or the Proponent foresees an actual or potential Conflict of
Interest in performing the contractual obligations contemplated in the RFSQ. The details of
the actual or potential Conflict of Interest are as follows:

6. Disclosure of Information
The Proponent hereby agrees that any information provided in this Proposal, even if it is identified as
being supplied in confidence, may be disclosed where required by law or if required by order of a court
or tribunal. The Proponent hereby consents to the disclosure, on a confidential basis, of this Proposal
by the Partnership to its advisers retained for the purpose of evaluating or participating in the
evaluation of this Proposal.
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7. Execution of Agreement
The Proponent understands that, in the event its Proposal is selected by the Partnership, in whole or
in part, the Proponent agrees to finalize and execute a Services Agreement incorporating the terms
and conditions set out in Appendix D to the RFSQ, as the second phase of the engagement.
I confirm that this Financial Proposal has been completed with no changes to the text provided in the
RFSQ.
Please provide the following pricing information for the next two and a half years of the
agreement. All prices quoted in response to the RFSQ shall be firm, shall be in Canadian dollars,
excluding taxes.
The Partnership reserves the right to clarify any information provided, and to request additional
pricing-related information from pre-qualified Proponents, to fully understand potential cost
impacts associated with a Proposal.
Your Financial Proposal should include your firm hourly rate to provide the Services as described in
this RFSQ document in the format provided below.
Fill out Financial Proposal Form
Task
Creative Director/Senior Staff
Graphic Designer
Concept Development
Print Management
Project Management
Additional Expenses

Rate
Hourly Rate
Hourly Rate
Hourly Rate
Hourly Rate
Hourly Rate
Hourly Rate

* Please confirm if minimum fees applicable or delivery charges and provide any rush rates (and associated

timeframe)
** Fixed hourly rate (s) for the services provided for the initial term of three (3) years, less a day. Fixed hourly
rate (s) will be reviewed for the option Terms, pending extension approval for two (2) optional two (2) year
extensions.
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Signature of Witness:

Signature of Proponent representative:

Name of Witness:

Name and Title of Proponent representative:

Date:

I have authority to bind the Proponent.
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Appendix D – Additional Terms and Conditions
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